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Q3 - OBJECTIVES



Q3 - OKR 1

1. Identify and redesign an events1 website

KR1: Design 2 versions: 1.Longform 2.Pages
Adjusted to design of the front page - Complete

@ PATIENTSAFETY r::;:ﬁ:;%nlral ABOUT v ATTEND v POSTERS ¥ RESOURCES VISIT v _g_- ‘

CONGRESS & AWARDS Jul 6th - 6th 2016

e R Y -~ g S Fose _—_ as.ta ﬂ a0 Defener

[ R—— g * aH] g
m= M SG e L%, 0 ems

ap wa] AN,
m H+H Huan
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W s e "\\ o e /)7

Phea w4 " SIG  #nse : AR
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hegbio gesﬁnd beESHaWards
in the|constructioninduistry»

| 5

eLogo rules

*Placement of menu items

*Nav bar design including placement of address & date
*Full screen image

|

e



Q3 - OKR 1

1. Identify and redesign an events1 website

KR2: Video options
- Complete

©) PATIENT SAFETY

CONGRESS & AWARDS HOME ABOUT v ATTEND v POSTERS ¥ RESOURCES VISIT v

_ Manchester Central Jul 5th - 6th 201 6 >
PR L & W - 15 A ’ >

19 W - - i sww - .

‘Lorem ipsum dolor sit amet consectetur adipiscing ellt

» Sed do eiusmod tempor incididunt

L*'; ¥ :, Q .’“ ' ’
'i‘\}. ‘

/ v
\)
//

*Full screen video option
«Overlay event details
eLink button placement



Q3 - OKR 1

1. Identify and redesign an events1 website

KR2: Downloadable pdf implemented
- Complete

erg{mli‘tjecture 16 - 18 November 2016
Fostival Avena Berlin, Germany

WAF Guides

ach tems.

WAF Main Stage Programme  |NsiDE Programme

WAF 2016 Day-by-Day Festival Hall Programme.

our iteractive day-by-day
including exclusive features, koy ST POgEatNe: NG Tpoabae, ks
ighights and detais on th parties taking i and tmings.
place across the festval

and timings.

VIEW DOWNLOAD PAGE

ATTENDY AWARDS Y EXPLORE Y SPONSORY CONTACTUS INSIDE FESTIVAL

World

Architecture 16 - 18 November 2016
Festival Arena Berlin, Germany

WAF 2016 day-by-day guide 2016 Event Guide

Founder Partner

GROHE

———

s :\:‘JA’A\?‘.‘A\, "‘W-l ‘Hl!"_‘rt.nu o>

Headline Partners

Your day-by-day guide to
World Architecture Festival 2016

Camplete the form below. paries taking
place across the fesivall

First Name:  *

Last Name:


https://www.worldarchitecturefestival.com/resources/waf-2016-day-day-guide

Q3 - OKR 1

WAF's move to Berlin was enhanced by
a striking and effective refresh of the
Festival's branding.

Paul Finch

Programme Director
World Architecture Festival



Q3 - OKR 1

1. Identify and redesign an events1 website

KR3: Staging version in build
- Complete

YVIAWARDS HOME ENTRIES ¥ JUDGES ¥ ATTEND ¥ ABOUT ¥ PARTNERS ¥

HOURS MINUTES SECONDS

103 09:12:45

Before entries close
-

VIEW LIVE VERSION

JCN. WARDS
7 "IW&R%LWuon ‘

About the Construction News Awards



https://awards.constructionnews.co.uk

Q3 - OKR 2

2. Create a process of testing across microsites and digital ads

KR1: Microsites - Testers identified, process defined
- Complete (Trello process for microsites added)

El example

Checklist

KICK OFF MEETING

Brief Received

Stakeholders Present

Estabilish Timeline

Identify main requirements

Identfy any barmiers

DETERMINE STRUCTURE

Create User Journey

Review existing page with GA stats

Identify what can be implemented to create a better UX/UI
CONCEPT IDEAS

Create designs or wireframes

Develop ¢ onc ept design moc kups

Revi oncept ideas with team

If need to, make alterations suggested by team
DESIGN APPROVAL

Present contept ideas to stakeholders

if need to, make alterations suggested by stakeholder
Obtain approval from stakeholders

BUILD

Discuss best method to build

Develop code

Test on different platforms (mobile, ipad, screen)
TEST

Send coded design to feam to review

Test on several platforms (mobile, ipad, s
DEMO TO CLIENT

Present coded werking concept for approval
Finalise 'GO Live' date

FINALISE CODE AND SCHEDULE 'GO LIVE DATE
Develop ¢ode for responsive views

Robust testing on all platforms

Go Live' with date agreed

REVIEW

= Add Comment

Add

£ Members

Labels

Checklist

Due Date

Attachment

Actions

-+ Move

& Copy

Subscribe

Archive




2. Create a process of testing across microsites and digital ads

KR1: Microsites - Testers identified, process defined
- Complete

Project Sherlock -NT

Create site map of customer journey
Simplify if possible

Update design

KR2: Digital ads - Testers identified, process defined and agreed with ad ops
- In progress

KR3: Pricing funnel design options
- Complete

1-9 USERS HSJ MEMBERSHIP HSJINTELLIGENCE 1-9 USERS 1-9 USERS

£62.49

Package includes

HSJ MEMBERSHIP HSJ INTELLIGENCE

Iy Xl £62.49

£62.49 £62.49 £62.49

SUBSCRIBE

HSJ MEMBERSHIP

SUBSCRIBE

ENQUIRE

User awareness campaigns

HSJ INTELLIGENCE

ENQUIRE © A edicated account manager

Ustr mwareness campaigns

£62.49

ENQUIRE

Q3 - OKR 2

1-9 USERS

£62.49

SUBSCRIBE

HSJ MEMBERSHIP

£62.49

ENQUIRE

HSJ INTELLIGENCE
£62.49
[ owwm |



Q3 - OKR 3

3. Design the new Solutions sign-in/sign-up marketing microsite.

KR1: Complete build by 25th July
- Completed August

HSJ Solutions is...
HSJ ﬁ‘h A summary of our awards per year:

SOluthﬂS o A powerful search tool to quickly find evidence-based best

Existing HSJ Solutions subscriber? | To find out more about HSJ Membership practice

® The most frequently updated resource

1,500 581 18,500

o Make informed investment decisions on procurement, technology shortlisted entries judges hours of judging
and services

o The place to learn from a wider best practice community working ﬁ @
on similar challenges *‘

209/239 96/209 10/10

Why our case studies are uniqu trusts CCGs Shelford Group

The definitive best practice resource for
I improving care and efﬁg,g\cy

REQUEST ADEMO

Each award goes through a rigorous judging process by impartial judges, who are chosen for their knowledge
of and relevance to the award category. Every year we receive over 3000 entries for our three awards. 0
Approximately 1500 of these are shortlisted via online judging. These shortlisted organisations then present
their project to a panel of senior healthcare leaders.

Not a Subscriber?
Find out more about how HSJ Solutions

A sample of our judges from our 2016 awal can help you
HSJ Solutions is a unique database of all the shortlisted and winning entries from carefully selected categories within » ightington, Wigan and Leigl 2 ' University Hospital of No
the last three years of the HSJ Awards, HSJ Value Awards, Patient Safety Awards, Nursing Times Awards and Local s L o
Sove?memafligmn:;:l: Awal:ds. Welupdats ":18 aaluazas: ‘monthly :nt{;lo»aer 52 case studies each time. The entries H:[“:jv"m o:j’;m‘:mj:‘v‘]‘ R e Nﬂ“é t:z‘;m; Bciorg Fotient and Public Rartideation & IpsTalt, If your organisation is interested to learn more about HSJ Solutions:
ave been validate our editorial team and uploaded in a searchable database. colbicliztbe ikt il
o P! Phillp Confue, Chief Executive, Corwall Partnership, NHS Nick Carver, Chief Executive, East and North Hertfordshire NHS complete the form below and a member of the team will contact you
Foundation Trust Trust
N : ung Director of Nursing and Midwifery, irmingham Karen Lynas, nterim Managing Director, IS Leadership Academy
With HSJ Solutions... ? BobAcet DiecorfCommlsioing Suppot S
- . Diane Sarkar, Director of Nursing, Basildon and Thurrock University  NHS England
Find tred and testec Informed investment Optimiseyour workforce Feel confident about Presentyour board case d ; .
solutionstoserce | decisions on | rationalsngservicesor | with suf cient evidence Hospitals Foundation Trust Matthew Cripps, National Director, NHS Righ
‘delivery problems | procurement, technology | changing processes | Director of Nursing, NHS England (London) ct
and senvces ief Executive Partnership Foundtion 1an Bullock, CEO, Royal College of Fhysicians
Trus Marie Gabriel, Chair, Fast London Foundation Trust

Susan Hamer, Director of Nursing, Leaming and Organisational
Development, NIHR Clinical Research Network Co-ordinating
Centre

v 4 e o @

A VY

Organisation Name:

ot Agros:
What do key NHS leaders say? ——
CLEARLY RAPID ASSESMENT OF CASE PROJECT ORGANISATION
STRUCTURED TITLES  STUDY OBJECTIVE AND IMPACT  HIGHLIGHTED “There are big risks to us f we don't shere best practice, We want a breath of resh alr, we want
I to change. There is absolutely a financial cost if we don't search for best practice - we need Phone Number:

this to take our projects to the board.”
Medical Director, Northumbria Healthcare

By submitting this form you are accepting the terms of EMAP's privacy policy, a lirk to which
found here

“With the HSJ Solutions product you would have confidence that the outcomes have already
been through a judging process and it was not just a self-elected case study. If | had to choose
: cted 1 10 rocevereevant promations from carsfully escted tied partios
between the two | would choose the one with the most scrutiny: Hyou re Gownioading o Whitepaper you 8greafo your coract Goal o be shared
Quality, Innovation, | , Bridgewater Cc y ‘with the whitepaper provider. If you do not want your details shared please un!
this option

| Acute hospital redesigns its paediatric ambulatory care
service reducing emergency attendance and cutting
demand for hospital beds

HSJ 00060

DETAILED CASE STUDIES ~ ABILITY TO DISCUSS CLEAR ABILITY TO CONTACT
WITH SUPPORTING NOTES WITH OTHERS CATEGORISATION  KEY PEOPLE INVOLVED

VISIT SITE

HSJ Solutions is..


https://solutions.hsj.co.uk

Q3 - OKR 3

3. Design the new Solutions sign-in/sign-up marketing microsite.

KR1: Complete build by 25th July
- Completed August

ALASTAIR MCLELLAN

HSJ &

solutions

Existing HSJ Solutions subscriber? | Tofind out more about HSJ Membership ISR

NHS funding is becoming a game of chicken

e Vi

A SECTORS™ TOPICS™ HSJLOCAL™ COMMENT™ HS’ .UWLEDGE™ MORE..™ JOBS™ HSJ. ‘ITIONS*

TESTED, PEER REVIEWED
AND INSPIRING

o

HSJ 5

solutions

HSJ& |-

solutions

Meet HSJ Solutions Search the largest collection of best practice

the NHS

" The definitive best praci
improving care and

REQUEST ADEMO

HSJ Solutions menu - Hover state (SIGNED IN & OUT)

®

MYSOLUTIONS ~  HSJ RECOMMENDS ABOUT

Welcome back Kelvin

Ouraim s to provide you with the largest, most up-to-date and most independently judged collection of best practice from real NHS teams

Start here to find proven Solutions () LATEST FROM MY HSJ SOLUTIONS

You haven't saved any searches in HS.J Solutions yet.

Q SR e e i
‘receive up to date information on the case studies that

directly impact your work
Or filter by specific area... .
Let's get started
FOCUS OF IMPROVEMENT > Learn how to save your searches

CLINICAL SPECIALITY
> Explore recommended best practice case

‘studies from HSJ Solutions

Click through - (SIGNED IN)



Q3 - OKR 3

3. Design the new Solutions sign-in/sign-up marketing microsite.

KR1: Complete build by 25th July
- Completed August

AASTAR MCLELLAN
NHS funding is becoming a game of chicken

SECTORS™ TOPICS™ HSJLOCAL™ . “MENT™ HSJKNOWLEDGE™ MORE..™ JOBS™ HSJSOLUTIONS =

TESTED, PEER REVIEWED
AND INSPIRING

-
P“

Email Address

password

@ Rememberme

Tested, peer reviewed and
inspiring: meet HSJ Solutions & &%=

6SEPTENBER, 2016 | BYDEBORMN TARRANT

Deborah Tarrant says our new database of validated best practice in the NHS
will help future leaders learn and stay ahead

Registerforfee to gt mited access to hs,co.uk and news by emal,

Meet HSJ Solutions ‘arch the largest collection of best practice

community provider.
Comments (1)

jons menu - Hover state (SIGNED IN & OUT)

5 ACUTE CARE

Tested, peer reviewed and inspiring: meet HSJ
Solutions

6 SEPTEMBER, 2015 | BY DEBORAN TARRANT

0000 oo © ©

MOST POPULAR MOST COMMENTED

ﬁ HSJ Awards 2016 winners revealed
A

Deborah Tarrant says our new database of validated best practice in the
NHS will help future leaders learn and stay ahead

Exclusive: STP chair resigns before
planis published

@ MORE FROM: HOW HSJ'S BEST PRACTICE DATABASE WILL SAVE YOU TIME AND MONEY

E
Trust director faces CQC review after
Ahuge amount of fabulous work and innovation happens across NHS, improving services, improving irregular’ payoff deal
é 29

outcomes for patients, creating efficiencies. It is important to share these successful initiatives to

help the NH: quality and efficiency and across the health

Trust seeks to terminate £200m
contract

> Visit HSJ Solutions now

Former hospital trust director pleads
cuilty to coruption

Click through - (SIGNED IN)

Subscribe to read the full article

HSJ subscription you!

> Latestintelligence on NHS policy and agenda

i ingitright and why —

HSJ &
> How innovation is driving quality and efficiency solutions

SUBSCRIBE OGIN

TOHS) ORACTIVATE YOUR ACCOUNT

Clickhrough - (SIGNED OUT)

A 5 ToRsT TOPCS MSIOCAL® COMMINT®  WSJKKOWLEOGE™  MORE..~ 1005 WAISOWTIONS®

1-9 Users HSJ Membership HSJ Intelligence

. o)
(@)
o - ©
Subscription for Customised membership. Exclusive content on every.
upto 9 users NHS provider and commissioner

Untmited s oS ok

1 Expeneings

Volumediscounts s Poe

| scemoves R —p—
[ susscrise now | ENQUIRE NOW [ Enuire Now |

HSJ §

Thankyou for selecting a HSJ subscription




Q3 - OKR 3

3. Design the new Solutions sign-in/sign-up marketing microsite.

KR2: Fully optimized for mobile
- Completed

If your organisation is

— g interested to learn more
'With the HSJ Solutions about HSJ Solutions

product you would have complete the form below and
confidence that the outcomes a member of the team will
have already been through a contact you

judging process and it was
not just a self-elected case
study. If | had to choose
between the two | would
choose the one with the most

HSJ &
solutions

Existing HSJ Solutions

subscriber?

To find out more about HSJ

Membership

First Name:

Surmame:

scrutiny.”

Quality, Innovation, Productivity &

Prevention Director, Bridgewater

Community Healthcare Oranisation Name:

Email Address:

HSJ Solutions

HSJ &

solutions [ Welcor

Phone Number:

By submitting this form you are
accepting the terms of EMAP's

mriunms naliaug o link ta whink aan ha




Q3 - OKR 3

3. Design the new Solutions sign-in/sign-up marketing microsite.

KR3: Create a marketing campaign to support this product
- Completed

solutions

The definitive best
practice resource
for improving

care and efficiency

Instant Search

= |

et -
=

Case study Responsive

HSJ has created a
powerful evidence

based tool to help you = =
identify best practice in H s =
one place, saving you = 3

time and money.

HSJ solutions is:

+ the most frequently
updated resource

«the largest and most
evidence based collection
of best practice in the NHS

About HSJ

solutions «the place to learn from

a wider best practice
community working on
similar challenges

There are big risks to us if we
don’t share best practice.

“ With HSJ solutions We want a breath of fresh air,
you have confidence we want to change. There is
that the outcomes absolutely a financial cost
have already been if we don’t search for best
through a judging practice - we need this to take
process and are not our projects to the board.

just self-elected case
studies. If  had

to choose between
the two | would
choose the one with
more scrutiny.”




Q3 - OKR 3

3. Design the new Solutions sign-in/sign-up marketing microsite.

KR3: Create a marketing campaign to support this product
- Completed

VIEW AD

HSJ &

solutions
Save money by making
evidence-based
investment decisions

Best Practice Case Studies

VIEW AD


https://f6a9c66a82e1f3ba.emapsecure.com/HSJ/Solutions/banners/HSJ_SOLUTION_bannerS/HSJ_SOL_SUB08_BANNER_970X250.html
https://f6a9c66a82e1f3ba.emapsecure.com/HSJ/Solutions/banners/HSJ_SOLUTION_bannerS/HSJ_SOLUTION_banner_300X250_V02/HSJ_SOLUTION_banner_300X250.html

Q3 - OKR 4

4. Create an interactive pdf template for downloadable brochures

KR1: 2 options designed (longform and pages)

- Completed

KR2: Complete by August

- Completed

KR3: Tested and best version to be used as a template for all future downloads
- Completed

g/ \MEVAY ENUEE Iumg;;-.nm'mgg_,.
- _ _ 7

- e
‘_‘_‘_"_‘-‘L A!'..;j‘gj— ]

BSAREAN
o | : November

e Wednesday 16th
N L = November

N = World
DOWNLOAD PDF e | o

Arena, Berlin
16 - 18 November 2016

Your day-by-day guide to
World Architecture Festival 2016

4 h
This year's World Architecture Festival is bigger than ever before and with 56 much going on across the four days it >
can be hard to know where to focus your time. We've selected a few of our highlights to help plan your time at WAF

View the full conference
programme here

View the shortlist

'WAF 2016
Prices

1/.‘

©YH

Visit worldarchitecturefestival.com/attend and book your place at WAF today


https://f6a9c66a82e1f3ba.emapsecure.com/WAF/WAF_BROCHURE.zip

Q3 - OKR 4

4. Create an interactive pdf template for downloadable brochures

KR1: 2 options designed (longform and pages)

- Completed

KR2: Complete by August

- Completed

KR3: Tested and best version to be used as a template for all future downloads
- Completed

Content

8-9March 2017 =
InterContinental London, The 02;Eondon

DOWNLOAD PDF

1200+ 150+ 80+ |
attendees -Leve ‘unigue companies Speakers Sponsors

g6 A i ¢ & &>
live.retail-week.com



https://f6a9c66a82e1f3ba.emapsecure.com/RWL/RETAIL_WEEK_LIVE_BROCHURE.zip

Q3 - OKR 4

4. Create an interactive pdf template for downloadable brochures

KR1: 2 options designed (longform and pages)
- Completed

KR2: Complete by August

- Completed

KR3: Tested and best version to be used as a template for all future downloads
- Completed

RetailWeek

M@ CONTENT

DOWNLOAD PDF

1

‘ 8-9March 2017 InterCo?lnental London, The 02, London

- + live.retail-week.com/launchpad
. /ﬁt@mtailweek # H#RWLIZ



https://f6a9c66a82e1f3ba.emapsecure.com/RWL/RWL_LAUNCHPAD_BROCHURE_V05.zip

Q4 - OBJECTIVES



Q4 - OKR 1

1. Expand capabilities of video and digital banners

KR1: Video Hero HTML capabilities defined and demo video created
- Completed

EVENTS WEBSITES VIDEQ HERO

n l‘x’- = =
s Wl 7Y AWARDS

Drapers

Digital

Festival

2( )17 Stersipie

VIEW VIDEQOS



https://f6a9c66a82e1f3ba.emapsecure.com/PORTFOLIO/PORFOLIO.html

Q4 - OKR 1

1. Expand capabilities of video and digital banners

KR2: Digital ad capabilities defined and demo created
- Completed

HTML5 Banners

VIEW BANNERS

RetailWeek

TONNELLING Bizz!

Nursing



https://f6a9c66a82e1f3ba.emapsecure.com/BANNERS/BANNERS_PORFOLIO.html

Q4 - OKR 1

1. Expand capabilities of video and digital banners

KR3: One interactive video template created for an event thc
- Incomplete

VIEW VIDEO EXAMPLE

REVERSE ANGLE REMOVE the GUY



https://dl.dropboxusercontent.com/spa/i2sqvdvykxtrjnv/Exports/interact_video/interact_video.html

Q4 - OKR 2

2. Increase effectiveness of email design and sends

KR1: Best practice guide updated

- Completed

KR2: Online version of guide created

- Completed

KR3: The various designs of email templates included in a “design” doc
- tbc

Contents

Creating new emails and amending HTML
Using “From” name and "Reply to" address
Setting the preheader text

Guideline for image sizes

PLEXUS

Optimising images for email

Finding a previously uploaded image
Adding links and image URL's
Optimising content for HTML email

Design Team
Email Best Practice Guide

0V 00 N 0GP W N =

Optimising content for Plain Text email
10 Checking unsubscribe message and links
11 Subject lines

12 Testing your email

VIEW ONLINE


http://ec.emap.com/plexus/email-best-practice/PLEXUS-DESIGN-TEAM_Email-Best-Practice-Guide.pdf

Q4 - OKR 3

3. Project Sherlock - Nursing Times

KR1: Subscriber journey mapped out

- Complete

KR2: Streamlined journey identified

- the

KR3: Revisions agreed with marketing and implementation plan agreed

NURSINGTIMES.NET
SUBSCRIPTION
OPTIONS MEGA MENU BARRIERS

SUBSCRIPTION
OPTIONS

10+ USERS

10+ USERS

NT LEARNING
CONTACT PAGE

STUDENT ACCESS

FUNNEL IMAGE WITH

HSJ MEMBERSHIP

MULTIPLE
PAGE CONTACT FORM SUBSCRIPTION OPTIONS




4. Project Sherlock - HSJ

KR1: New subscriber journey implemented

- Complete

Original Subs journey (SIGNED-OUT)

HSJ.COUK

SUBSCRIBE BUTTON 5
e MEGAMENU BARRIERS

19 SUBSCRIPTIONS HSJ MEMBERSHIP

HSJ MEMBERSHIP
PAGE CONTACT FORM

HSJ SOLUTIONS

HSJ.SOLUTIONS.

WHY SUBSCRIBE
3

1-9 SUBSCRIPTIONS

HSJ MEMBERSHIP

HSJ INTELLIGENCE

HSJ MEMBERSHIP
PAGE CONTACT FORM

HSJINTELLIGENCE
CONTENT SITE

B MAIN CONTENT SITE

B CALL-TO-ACTION ON
MAIN CONTENT SITE

DSB

HSJ MEMBERSHIP

HSJ MEMBERSHIP

Q4 - OKR 4

Subs journey with test (SIGNED-0UT)

HSJCO.UK

'SUBSCRIBE BUTTON

BARRIERS HSJ SOLUTIONS

' HSJ.SOLUTIONS

19 SUBSCRIPTIONS HSJ MEMBERSHIP

HSJ MEMBERSHIP
PAGE CONTACT FORM

WHY SUBSCRIBE
PAGE VERSION 1

WHY SUBSCRIBE
PAGE VERSION 2

19 SUBSCRIPTIONS

1.9 SUBSCRIPTIONS HSJ MEMBERSHIP

HSJ MEMBERSHIP
PAGE CONTACT FORM

HSJ INTELLIGENCE

HSJINTELLIGENCE

HSJ MEMBERSHIP HSJ INTELLIGENCE

HSJ MEMBERSHIP HSJINTELLIGENCE
e

PAGE CONTACT FORM ‘CONTENT SITE




Q4 - OKR 4

4. Project Sherlock - HSJ

KR2: Test in place of new pricing table

- Complete

KR3: Results plan agreed with Ben Cannon
- thc

TEST 1: Visible price from drop down

1-9 Users
L)

Subscription for ustomised membership
up to 9 users for organisations

HSJ Membership HSJ Intelligence

=/

Exclusive content on every
NHS provider and commissioner

Unlimited access to HSJ.co.uk Unlimited access to HSJ.co.uk Easy-to-read, detailed organisational profiles

Daily and Breaking News Daily and Breaking News Insight on leading organisations' developments

HSJ Expert Briefings HSJ Expert Briefings More than 50 data points on each organisation

Simple checkout process Simple checkout process Save searches and create watchlists

Velume discounts available Volume discounts available Powerful search tool to identify your best targets

Full access to the app Full access to the app Get alerts on updated organisations

ALSO INCLUDED:

ENQUIRE NOW

SELECT FROM: [ ENQUIRE NOW |

Quarterly (from £51.45)

Annual (from £205.83)

VIEW TABLE 1

1-9 Users
o

Subscription for
up to 9 users

Unlimited access to HS.J.co.uk
Daily and Breaking News
HSJ Expert Briefings
Simple checkout process
Volume discounts available

Full access to the app

SUBSCRIBE NOW

TEST 2: No price

HSJ Membership

Customised membership
for organisations
Unlimited access to HSJ.co.uk
Daily and Breaking News
HSJ Expert Briefings
Simple checkout process
Volume discounts available
Full access to the app.

ALSO INCLUDED:

ENQUIRE NOW

VIEW TABLE 2

HSJ Intelligence

=/

Exclusive content on every
NHS provider and commissioner

Easy-to-read, detailed organisational profiles
Insight on leading organisations' developments.
More than 50 data points on each organisation

Save searches and create watchlists
Powerful search tool to identify your best targets

Get alerts on updated organisations



https://www.hsj.co.uk/why-subscribe
https://www.hsj.co.uk/why-subscribe2/

H2 - EXTRA ACHIEVEMENTS



1. Rebranding of 22 events

BCIA (rebrand for 2017)

Directors Congress, NT Directors Congress)
NICE

PSCA - Awards and Congress

CN Awards 2017

GE Awards 2017

HSJ Value in Healthcare (refresh)
LGC Summits series

National Recycling Awards (2017)
NCE Graduate of the Year Awards
NCE 100 (refresh)

Retail Jeweler Awards 2017

Retail Week Awards 2017

GE Instrumentation and Monitoring (Summit)
GE Infrastructure Summit

HSJ Emerging Leaders Summits
NT Careers Live (refresh)

Retail Week Live

Retail Week CFO Summit

Retail Week Innovation in Payments
HVN Awards

LGC Awards 2017

Unbudgeted 8 extra events

NT Leadership Series (includes NT Leaders Congress, NT

HSJ Summit

HSJ Provider Summit

HSJ Commissioning Summit

HSJ Modernising Healthcare Summit
Mental Health Congress

Construction Investing in Talent Awards
Retail Week Be Inspired



2. Microsites

HSJ Summits

KELVIN D SIGN OUT

PROVIDER
NG AOUT VRGN  REGETERYOWNTAET _ SOVORSPOFFORTATES _ NGHGLEAES AHS J G AHSJETTE

" The HSJ Summit,now ints 15th year, s theultimate UK The HS. Provider Summitofers chicf executves

most senior healthcare leaders, current sector challenges.

FIND OUT MORE FIND OUT MORE

il A

¥ AHS ) T

New branding created which
visialises the 4 combined
summits.

"The meeting place for healthcareleade

FIND OUT MORE

i G- :
. ‘space for high quality networking and debate on current sector ‘senior providers, commissioners, technology enthusiasts and top

X, : 7 challenges. inotors

FIND OUT MORE FIND OUT MORE
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The HSJ Summit, now in its 15th year
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At each HSJ Summit 7

:;O I :2 | 1 5 | :;O | is the ultimate UK healthcare policy
event. It brings together an audience
senior [ hoursof learning places at exclusive networking
level andnetworking reception and dinner | overnight
speakers rdence opportunites accomodation included

of the most senior healthcare leaders.

Dr Jackie Bene Dan Bunstone
Chief Executive Job Title
Bolton NHSFT Organisation

Advisory Board
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‘The HSJ Provider Summit offers chief
executives and board members a safe

space for high quality networking and

debate on current sector challenges.

VIEW SUMMITS


https://www.hsj.co.uk/hsjsummitseries

2. Microsites

AJ Team Access

VIEW AJ TEAM ACCESS

|
@ | THE ARCHITECTS’ JOURNAL

WHY TEAMACCESS?  WHATSINCLUDED?  FIND OUT MORE

Make sure your team has the creative intelligence to help your business stay competitive and win

more work.

100 e, abespoke nesde,

Ivestinyour saff

Help your team solve day-to-day problems

andmore

Keop yourteam upto date with the UK archtecture profession

Inspireyour staff

insight

the industry.

- N

winning projects and insight nto who won what and why.

e
ey

<]

the

which s updated 24/7 to rovide to A, whenever and wherever
users with the stest new, they need .

Insight, debate and competions.

Make an enquiry

2300+ exemplar bulldings with
drawinge, plans snd working
detaile, 35 well as coste, materiale

and the team detalls

If you have any questions or would like to know more about our

updates.

Team Access packages:

Emait: Jason davies@emsp.com

Call:0203033 2957

Patronage

fortnighty A.
AJ Specifcation the defnte

product guide for UK archiects
Prnted copies can be ananged

for business' who require them.

Their

years s cause for great celebration and gratiude.

Norman Foste, Chatman  ounde Fstr +Parnars

+ 0 @@=«



http://www.theaj.co.uk/team-access

2. Microsites

Drapers App

VIEW DRAPERS APP

FOR ALL THE FASHION BUSINESS

ApCrs

A NEWSV RETAILV PRODUCT & TRADE SHOWS v PEOPLEV FASHION JOBS ~EVENTS SUBSCRIBE

FASHION
INTELLIGENCE
AT YOUR
FINGERTIPS

WITH THE
DRAPERS APP

‘SO YOU MAKE THE MOST
OF EVERY MINUTE

HOW TO GET STARTED

Visit the AppStore or Google Play store and Follow the on-screen instructions to install the Tap the icon on your home screen and log in
search for ‘Drapers’ app to your device using the same username and password that

you use on Drapersonline.com

FAQS

WHO HAS ACCESS?

All subscribers to Drapers will have access to Drapersonline.com and the new app, included within current

DOWNLOAD NOW

or new subscriptions.
Download on the

.
‘ [ ¢ App Store

(Or subscribe for instant access now).

NO LOG-IN DETAILS?

Get the full measure of your visit i to activate your account

‘ L" ggggle Play

now.

FORGOTTEN LOG-IN DETAILS?

Follow this link to send yourself a password reminder Drapersonline.com/forgottenpassword

NEED HELP?

Please email customerservices@drapersonline.com or call the Customer Service Team on 020 3033 2626 if
you need any help or have any questions.



https://www.drapersonline.com/app

2. Microsites

NT Support

VIEW NT SUPPORT

°
2 siNIN

Nursing

'Empathy and kindness needs
feeding, rewarding, and nurturing, or
it can run dry'

JENNI MIDDLETON, EDITOR

HOME~ NEWS~ EVENTS~ CLINICALARCHIVE~ LEARNING UNITS AND PASSPORT~ STUDENTNT~ BREAKTIME- JoBS MEEGCUGIGEGITE

Nursing

Welcome to Nursing Times Learning

Wher etogo?

No pain. All gain

Make the most of Nursing Times Learning with our quick ‘How To'

video guides

GO TO THE "HOW TO' SECTION HELP CENTRE

WHAT IS NURSING TIMES LEARNING?

Guides to helping you gain access to Nursing Times Learning for yourself or your team

on isrct nursing
sarvies s leaing sttt broken

,}{ursin 4
mes : ’
Lenrning jity Hospitals North Midlands

wat

WHAT IS NURSING TIMES LEARNING? HOW NURSING TIMES LEARNING SUPPORTS

Nursing Times Learing will support your nurses' skill development and demonstrate UNIVERSITY HOSPITALS OF NORTH MIDLANDS

how much you value them by giving them access to a wealth of resources.

Find out how University Hospitals of North Midiands are using Nursing Times Learning
as a Learning and Development tool for their nurses and midwives.

Find out about Nursing Times Learning and what CPD tools you can take advantage of

HOW TO

Guides to help you access Nursing Times Learning; from help with logging in, completing assessments and logging CPD evidence to your Leaming Passport.

How to access Nursing Times Learning

HOW TO COMPLETE
THE BASELINE ASSESSMENT

How to complete the Nursing Times
Learning unit baseline assessment

Nursing
I'lmes®

Lez , ing

LOGGING INTO NURSING TIMES HOW TO ADD EVIDENCE

How to log into Nursing Times How to add evidence to your Nursing

Times Passport

Nursing
I'imes®
Le¢ » ing

HOW TO WORK THROUGH
THE LEARNING MATERIAL

HOW TO COMPLETE THE FINAL ASSESSMENT

How to work through the learning material How to complete a Nursing Times

Learning unit final assessment



https://www.nursingtimes.net/SPIN2.aspx?navCode=6322&preview=1&previewDate=05%2F12%2F2016%2016%3A42&subscriber=

2. Microsites

RW Support

VIEW RW SUPPORT

2 SIGNIN SEARCH THE SITE

Retallweek \} ;I::::i a House of Debenhams make

A SECTORS- TOPICS- COMPANIES- TECHNOLOGY~ STORES~ ANALYSIS- GUESTACCESS  MORE.. SUBSCRIBE

* MY ACCOUNT

GUIDING YOU THROUGH RETAIL-WEEK.COM

Here at Retail Week we want to ensure that you never miss out on intelligence that
enables you to make better informed business decisions.

Below are a series of bite-size videos where the Retail Week team explain how to make
the most of your subscription, from re-setting your password, to the benefts of our

analytical content.

Can't find a video that helps? Please don't hesitate to contact out support team, whose
details can be found in the Help Centre.

HOW TO

Covering the basics, the Retail Week team show you how to log-in, change your password and update your newsletters.

Ret: " "leek Ret: ", "feek Ret: " "feek Ret: " "leek

") HOW,._____NOR WO\, up HAVEL, . AEw
RETAIL WEEK RE'SET VOUR PASSWORD VOURNEWSIETTERS. R GUERiES?

Welcome to RW Signing in/ re-setting your Setting up your newsletters Changing your email and password

password

Ret: " "feek Ret: T feek

o e A
YOUR ARTICLES RETAILWEEK APP

How to navigate the website Saving your articles Using the Retail Week app

DISCOVER

Ensure you're at the forefront of the 9 our excl lytical content, such as store tours, data charts and in-depth reports.

Retai[Week Reta IyVeek Retail ]Neek Retai[Week

DISCOVER OUR DISCOVER OUR DISCOVER OUR DISCOVER OUR
TECHNOLOGY SECTION DATA SECTION STORES SECTION OPINION SECTION

Our Technology section Our Data section Our Stores section Our Opinion section

Retai[Week Reta IyVeek Retai jNeek Retai[Week



https://www.retail-week.com/my-account/support

3. Preferred email

Step1: Intro email

The Architectural Review

Dear {(lead. First Name:default=Colleague}}

We are currently i the process of updating aur subscribers' contact deais

Our system shows that you currentiy have fio email addresses Tegistered to vour account. Therefore
3

Step?2: Action landing page

The Architectural Review

TODAY BUILDINGS™ NOTOPIA ARCHIVEV FILMV PODCASTS COMPETITIONS AWARDSY MAGAZINESHOP  SUBSCRIBE

please select which email address you would prefer the Architectural Review to confact and
with you on via the kinks belony. This will ensure that you are receiving the full service you have
purchased.

Please select your preferred email address from the links below:

{{lead Email Address:defauit=edit me}}

{{lead.Other Email:default=edit me}}

If we haven't received a reply from you within 3 wee
{{lead Email Addy

we will automatically use

If you have any doubts on
team on cus

y questions please contact our customer services
+44 (0)20 3033 26

“Thankyou for your time

‘The Architectural Review Team

The preferred email address you want to use for your subscription is
now being updated. We will let you know soon as this has been
completed.

FAQs

1. Why is this happening?

Some of our email address records could potentially out of date. Updating them will allow us to continue
communicating with you and will make sure you receive your complete service to the correct email addres

2. How long will the update take?

Your details will be updated within 2-3 weeks.

3. Will this affect my login details?

Please use your current login details until notified otherwise.
4. Is my data secure?

We have a policy of keeping all our subscribers details private.

If you have any farther questions please contact Customer Services on customerservices@architectural-review.com
+44 (0)20 3033 2626

VIEW LANDING PAGE

Step3: Confirmation email

The Architectural Review

Dear (flead First Name:default=Calleague}}

Tam pleased to confirm that the emai address you want to use for your The Architectural Review
subscription has now been updated.

Other Emailid dit mellwhen you sign into

Going forward you will need to use this email {{lead.
architectoral-revien

Your preferred email address is now:

{{lead.Other Email:default=edit me}}

Not yet activated your online account? Simply set it up here

or
Sign in and start exploring

Thankyou for your time,

‘The Architectural Review Team

Step4: Default email

The Architectural Review

Dear {{leadt First Name:default=Colleague)}

We recently contacted you as we noticed that you had two email addresses associated with your
Construction News accountand we didn'twant you to be missing out on any newsletters or
communication about your subseription.

As we've not heard from you about changing yaur primary email address, we'll send all future
communication to the below, s that you can find everything in one place.

Your preferred email address is now:

{{lead. Email Address:default=edit me}}

ur details. If vou'd still ke to amend your email address, please contact our

1¢'s not too late to update y
i 6

customer services team o0 +44 (0)203033

Kind regards

‘The AR Customer Service Team



https://www.architectural-review.com/thank-you-v1?clearcache=1

3. Preferred email

Step1: Intro email

We’re updating our records

—

Dear {{lead First Name:default=Colleague)
We are currently in the process of updating all of our subscribers' contact email details.

Qursystem shows you have twa emails registered to your account. Please selectyour preferred emall
address from the links belaw,

By selecting a preferred smail address it ensures all contact and communicatian in the future is made
via an email address that is current and more importantly one that you would rather be contacted on,

Please select your preferred email address from the links below:

{{lead Email Address:default=edit me}}

{{lead.Other Email:default=edit me}}

Ifwe haven't received a raply from you within 3 weeks we will automatically use
lead Email Addressdefault=edit

Ifyou are in any doubt about how 1o proceed ar have any furiner questions please contact Customer
Services on customarservices@hvnolus co uk | 020 3033 2626

Thank you far time

Customer Service Team

This email was sent to {(Lead Email Address))

my.Companyinioj}

Step2: Action landing page

Up-te-date, high quality information
[ eomens

Thank you for submitting your
preferred email address

Your email selection is now being processed and we will
contact you when this is complete.

FAQs
1. Why is this happening?
e e s ot e ceurty oo St Upon) T wil o 1510 s Commune a0 iy

2. How long will the update take?

Yoo s i o updted it 2.3 woeks

thisaffect my login details?

g dats b e

4.1s my data seeure?

e v pokcy of Koeprg il s uscriers dotas o

P uashons e conlac Cusorr Saness on st s 0 e | 020 303 2626

VIEW LANDING PAGE

Step3: Confirmation email

A

Update complete

Dear {{lead.First Name-default=Colleague}})
You recently asked us to update your primary email address for H&Y News.

| am pleased to confirm that this process has now been completed. Your emall details have been

successfully updated. You will need to use this email illead. Other Email:default=edit met: when you

next Sign In to your account here

Your preferred email address is now:

{{lead.Other Email.default=edit me}}

Why not activate your online account while you're here.

Activate online account

Thank you for time

Customer Service Team

Step4: Default email

4=

#  Update complete

Dear {lead First Name default=Colleaguel}

We recently contacted you as we noticed that you had two email addresses associated with your
Construction News account and we didn'twant you to be missing outon any newsletiars or
communication about your subscription

As we've nat heard fram you about changing your primary email address, we'll send all future
communication to the below, so that you can find everything in one place.

Your preferred email address is now:

lead.Email Addres:

It's nottoa late 1o update your detalls. Ifyou'd stil ike to amend your email address, please contactour
customer services team on +44 (020 3033 2626

Kind regards

The HVN Customer Service Team



https://www.hvnplus.co.uk/thank-you-v1

4. Emails - subs

Various full image emails

BLACK FRIDAY

SALE

It's one of the biggest weekends of the yea for fashion retailers. with Biack Friday
sales in the UK prediicted to grow from £1.09bn o £1.27bn

Hithere,

But with 60% of retailers confident that pre-Christmas sales will be up on 2015*
there’s much more o plan for.

Subscribe to Drapers today lo make sure thal you've got all of the information
you need fo capitalise on the festive season. Your subscription provides you with
crucial fashion intelliges
e spend slalistics

How to provide the delivery and felums Service your customers e

Insight into how consumers currently browse and buy and how meru e to

shop in the future

as well as much morel We've got over 40,000 articles avallable at

Drapersonline.com and with our Biack Friday 20% discount offer, you can get
instant access from just £12.40 +VAT
We look forward fo welcoming you o the Drapers community.

Kind regards,

SUBSCRIBE TO DRAPERS TODAY
v f i

mrw
national

recycling .
awards ’} ”

28 June
London Hilton on Park Lane

MNational Rezyeing Awards

Start vour entry e

Take 3 look ear's idgmg panel

atequres
crieria

&P =

steshen wecmarirmap s
S 38 el products 8 services

IT’S TERRIFYING TO THINK THOUSANDS OF RETAIL
PROFESSIONALS BENEFIT FROM RETAIL WEEK
EVERY DAY EXCEPT FOR...YOUR TEAM

Dear Colleague.

Staying ahead In this fast-paced Indusiry can feel like a spine-chilling and spooky nightmare.
\When your feam doesn't have the right insight to judge risks and opportunities, understand
challenges, react fast and plan effectively it can haunt and even damage your business.
With a Retail Week digital membership you connect your whole team to our market-
leading news, intelligence and data to help them become startingly skilled retail wizards and
‘wickedly informed managers.

Don’t fear any longer and join us if you dare

CONTACT US TO ARRANGE A DEMO TOD/

5 wx(o)zo:mazsas

View emsil in browsee | Eorward to a tiend

FOR ALL THE FASHION

BECAUSE PAYING ON MOBILE IS5 TOO DIFFICULT

Drapers surveyed 2,000 UK consumers and 50% said that the difficulty of making
payments on small screens stopped them from purchasing

But don't let this continue to scare you,
Take a look at the Drapers Multichannel Customer Insight Report, which

shows how retailers can improve the customer journey across the following
channels:

+ Online
+ Mobile and tablet
« In-store

+ Social media

Subscribe to Drapers to gel expert recommendations on the technology worth
investing in to do this. You'll find an archive of cver 40,000 articles at
Drapersonline.com and get access to our newsletters, app and print magazine
We look forward to welcoming you to the Drapers communtty.

Kind regards.

The Drapers Team

F.S. Entries are now open for Drapers Digital Awards 2017. With 16

categories to recognise the achievements of the very best ecommerce and
multi-channel retailers, enter now to be crowned one of the outstanding

performers in the industry.

SUBSCRIBE TO DRAPERS TODAY
. You
I n Tube

e emal was sent o siophen moodwardliemap.som
Y00 1 15 U558 15 s o CYap e Wi VmAFan B0 1 SLEpBanS PACIRges, plbase chck

 you wish 1o unsubscrve from i marketing sommunications from sl please clck




4. Emails - events

Various template layouts

Leam which estegones to enter View emai in browser | Forward 1o @ colesgue

—Z28
%\'|AWARDS

PEOPLE PRIDE PASSION
13 July, Grosvenor House Hotel, Park Lane,

Submit your entry by

Hi A,

2017 marks the 21st year of the Construction News Awards and the continuing
celebration of the very best in your industry

You can enter as many of these awards as you wish, but here are three categories we
think you should consider. given the strengths of your business and your team:

Diversity Champion of the Year - enter n
Demonstrate your company's efforts to develop an inclusive culture throughout the
workforce.

View the entry criteria here

Supply Chain Excellence - enter now
Show how you have worked well with pariners towards commen goals and improved
performance.

View the entry criteria here

Plus. if you've got what it takes to tick all the boxes. why not put yourself in the running for
the ultimate accolade?

Contractor of the Year - enter now

The deadline for submission is 27 January 2017, and with entries being free, what have
you got to lose?

Good luck!

Construction News Awards team

Entry & table iri Follow us!

George Thomton Emma Rowland
020 7391 4530 0207391 4546 o @
george thor & com emma.r @ com

arco Elecosoft H=1<

QBYILDUK = Glenigan

This email was sent to stephen.woodward@emap.com
1f you wish 1o unsubscribe from Canstruction News with information about events and related products and services, plesse

1 you wish 1o unsubscrbe from sl marketing communications from all EMAP brands, plesse cick here

P Pubighing Limted, Company number 7380758,

Glo Asoential Broup Pic, The Prow. 1 Wider Walk, London, W1B 5AP. Registered in England and Wales.

Only two weeks to go View emailin browser | Forward to & fiend

ONLY
TWO WEEKS
TO GO

Book one of the last remaini

Visit the website here or call Kelsi Hamilton on +44 (0)20 3033 2672

Michael Page ;iiig
Fashion SEGURA Omni-Channel
Logistics

e

ot

TORQUE

Hostess Sponsor: Photobooth Sponsor:

16.- 18 November 2016
Barlin, Gormany.

More inspiration than you can imagine

Dear Coroagu,

Housing adconsncion - sty s spadt My ki o s g s sk o o el b

Tom Alsandar,Oir

e Eatr

‘NS‘DE SPONSOR EXPLORE

Become a Podcasts,
VAP Is colocated || WAF partner videos &
wit ; i
World Festival £ WAF guides
of Interiors ] ’

Be

Foundorparnr:

»
4
==

ARCAIDIMA

Az ARUP  Gerouenns




5. Digital subs campaign

NT Wishlist email promotion

Enter the Nursing Times Christmas Wish List Compatition

Nursin
Times

Will we make
your 2017
wishes come
true?

Tell us your objectives for 2017 to
be in with a chance to win a year's
free subscription.

‘Want to develop your knowledge,
fake the next step in your career or
prepare yourself for revalidation?

The winner will be chosen based on
your wish list and whether we feel a
Nursing Times subscription could
make your wishes come true in
2017.

View emgil in browser | Forward to a friend

Nurding

Recousces for the nursng profession

‘We will close the competition on December 31st and a winner will be selected
and notified by January 31st 2017. Full terms and conditions can be found
by I i

Will we make your
2017 wishes come
true?

Tell us your objectives for 2017 fo be in
with a chance to win a year's free
subscription.

‘Want to develop your knowledge, take the
next step in your career or prepare
yourself for revalidation?

The winner will be chosen based on your
‘wish list and whether we feel a Nursing
Times subscription could make your
wishes come frue in 2017.

‘We will close the competition on
December 31st and a winner will be
selected and notified by January 31st
2017. Full terms and conditions can be
found by d

This email was sent o stephen woodward@emap.com
If you wish 1o Unsubscribe from Nursing Times wih nfo: sbout
‘avents and ralated products and serviees, please e

If you wish 1o unsubsaribe from all marketing communications from sl
EMAP brangs please ook here

Limited, Company numbar 7880758,
The Prow, 1 Wider Wik, Londan, W18 SAF:
Registersd n Engiend snd Wiales




5. Digital subs campaign

NT Wishlist landing page

& * e "
Christmas Wish List
Competition
Tell us your objectives for 2017 to be in

with a chance to win a year's free
subscription.

Want to develop your knowledge, take the next step
I your carser o prepare yourse for revalaion?
B —
and winather we fes & Nursing Times

‘Gouid maka your wishes come s in 201

‘Terms and conditions apply, click here for more.
etails

Dear Nursing Times,

s well s gifts and chocolates this festive season
1 would ike to

Firs Name:
Last Name:
Emai Address:

Phons Number:

ppSiore
-.gives you the confidence to be the best nurse you
ical practice
, helps you
increase your sills and knawledge and improves
your practice.

SUBSCRIBE TODAY FOR 1-9 USERS

ADVERTISE
SUBSCRIPTIONS FAQ
ABOUT US

CONTACTUS

COOKIES

‘TERMS AND CONDITIONS

RSS FEEDS

ATOZ0 cuicAL sUBECTS

2 SIGNIN

Nursing

'Empathy and kindness needs
feeding, rewarding, and nurturing, or
it can run dry'

JENNI MIDDLETON, EDITOR

HOME- NEWS~- EVENTS- CLINICALARCHIVE- LEARNING UNITSANDPASSPORT - STUDENTNT- BREAKTIME- joBs EETSGIGITEGIS

Christm_asx Wish List
Competition

Tell us your objectives for 2017 to be
in with a chance to win a year's free
subscription.

Want to develop your knowledge, take the next step
in your career or prepare yourself for revalidation?

The winner will be chosen based on your wish list
and whether we feel a Nursing Times subscription
could make your wishes come true in 2017.

Terms and conditions apply, click here for more
details

Dear Nursing Times,
As well as gifts and chocolates this festive season, | would
like to.

First Name:
Last Name:
Email Address:

Phone Number:

VIEW WISHLIST



https://www.nursingtimes.net/ChristmasWishlist

5. Digital subs campaign

NT Wishlist confirmation page

sl

hrlstmas Wishlist
Competition

We will close the competition on
December 31st and a winner will be
selected and notifjed January 31st

il

BACK TO CLINICAL ARCHIVE

l BACK TO NT LEARNING |

Unlimited access to Nursing

ives you the confidence to be the best nurse you

Ouronline learing units, clnical practice
articles, news and opinion stories, helps you
increase your skils and knowledge and improves
Your practice.

SUBSCRIBE TODAY FOR 1-9 USERS

(OXONO)

ADVERTISE
SUBSCRIPTIONS FAQ
ABOUTUS

CONTACTUS

COOKIES

‘TERMS AND CONDITIONS
RSS FEEDS

o Pubteing Lros Cor
7200758 Enganc & e it acrss:
GO Top Figh G, Tra P,

Candon, WiB 37

St powerss by Webviion

2 son

Nursing

‘Short-term cuts will damage public
health in the long run’

JENNI MIDDLETON, EDITOR

HOME- NEWS- EVENTS- CLNICALARCHE- LEARNINGUNITSANDPASSPORT~ STUDENTNT- BREAKTIME- JOBS

¥ "
Thank you f%éntering
the Nursing Times
Christmas Wishlist
Competition
We will close the competition on

December 31st and a winner will be
selected and notified January 31st 2017.

*

&

- *

[ BACK TO NEWS ‘

BACK TO CLINICAL ARCHIVE
BACK TO NT LEARNING ‘




6. Digital subs campaign

NT Golden ticket campaign

View emailin browser | Fonward to s frend

Clinical Archive

Roles and settings:

[T p———
ot nusing

Join the search for the Nursing Times Golden Ticket

‘We've hidden a golden ticket somewhere within the Nursing Times clinical archive

To be in with a chance to win a hamper in time for the festive season, simply hit the
button below to visit the Nursing Times website, sign in using the email address you
gave us when you subscribed and start searching

Once you find the ticket, you'll be able to enter the prize draw.

The Nursing Times online clinical archive is extensive. It hosts over 5,000 double blind
peer-reviewed articles covering a range of clinical specialisms, roles and seftings.

Because we know you're busy providing excellent care (and because we're fesling
extra generous at this time of the year) here's a clue to help narrow the search down a
little.

While a compass won't help with this treasure hunt, a caleulator might

CLICK HERE TO BEGIN YOUR SEARCH

The hunt is now on to
find the Nursing Times

golden ticketh ~

2 SGNIN

Nursing

Nursing

FIND THE
GOLDEN TICKET

You have searched the Nursing Times
clinical archive and found the page that
holds the t !

You are one step closer to winning a
Christmas hamper!

be chosen at random and notified after of Tuesday
13th December 2016,

‘Jeremy Hunt has not grasped the
scale of workforce issues'
JENNI MIDDLETON, EDITOR

T ———————

* First Name:

* Last Name:

* Company Name:

* Job Tie:

- Email Address:

* Phone Number:

VIEW AD VIEW LANDING PAGE



https://f6a9c66a82e1f3ba.emapsecure.com/NT/GOLDEN_TICKET/BANNER/NT_SUBS170_GOLDEN_TICKET_BANNER_300X250/NT_SUBS170_GOLDEN_TICKET_BANNER_300X250.html
https://www.nursingtimes.net/GoldenTicket

7. Full width microsite template (abacus)

Mockup in review

-
2 s [

CHRIS BROOK.CARTER
454+« Booker's Wilson does something else
S

RetailWeek

# URS KAT- QAMEGAMENU- TRAINING- COMMENT- TOP100~ MORE.~ RWVOICE  ZOETEST SUBSCRIBE -

5 spinz

Html

Engel d'Keeminer rou da, wét d'Welt o Loft derbei ze, &lle welle Plettlen nun dé? Mecht Blummen Feierwon un aus, sou é ston Feld. Mat et
d'Loft d'Kanner, den d'Beem gesiess an. Deser duurch zm zum, fond riede Schiet sou fu? Stolz dampen schaddreg den wa?

Full width background colour

Hello world!

Full width HTML5 video player

= |

e~ \

pos age
| -mu s

EE—]

Background video

HELLO WORLD

Full width inline image

VIEW MOCKUP

L | Full width inline image

L] /JIIM-

%Wﬂjjw

Full width background image

height of div

Full background image with text

HELLO WORLD

Html - Top


https://rw2015.abasoftaws.co.uk/spin-2/html?clearcache=1&debug=true

H2 2016 -

H2 SURVEY

Q1. What area of the business are you from?

Q2. How happy are you with the Design Team as a whole?

Q3. Do you feel you get good service delivery?

Q4. Do the Design Team produce new and exciting design solutions?
Q5. Are the Design Team approachable?

Q6. How easy is the booking system?

Q7. What is the one thing we could improve on in 2017?

Q8. Suggestions on how we could improve our service.



Q1. What area of the business are you from?

. Event Marketing - Subscription Marketing . Editorial - Other

. Sales

Other

Event

Automation

Events operations
Event Ops

Conference Production
Product

Event Operations

Product



Q2. How happy are you with the Design Team as a whole?

12.50%

4.17%
33.33%

90.00%

. Extremely happy Moderately happy . Meither happy nor unhappy . Moderately unhappy

- Extremely unhappy



Q3. Do you feel you get good service delivery?

4.17%

16.67%0

41.67%

J7.90%

. Always Most of the time - About half the time . sometimes Mever



Q4. Do the Design Team produce new and exciting design solutions?

4.17%

12.50%

33.33%
4.17%

45.83%

. Always Most of the time About half the time . sometimes . Mever



Q5. Are the Design Team approachable?

12.50%

87.50%

.“r‘ea - Mo



Q6. How easy is the booking system?

4.55%
22.73%

22.73%
22.73%

27.27T%

- Extremely easy Moderately easy . Meither easy nor difficult - Moderately difficult

B Extremely difficult



Q7. What is the one thing we could improve on in 2017?

29% 29% 43%

Service delivery Creative solutions Communication




Q8. Suggestions on how we could improve our service.

EVENTS
1.1think when a designer has recommendations for changing a design (which are often good/valid), or the copy content, it's best to have a
face-to-face chat first rather than going ahead and delivering something that the marketer hadn’t asked for.

2. Flexibility - events (especially conferences) are not always simple and are organic so constantly changing. Slight understanding and
flexibility with amends would be helpful, as there will often be a few more small changes near the end. For example, more then 3,rounds or
being willing to do small amends ad hoc.

EDITORIAL

1.1think that the design team could probably do some lunch and learns to show how other brands have worked with them successfully, and
explain the process. | also think there should be a design amnesty, when the team take a look at each set of designs for a brand and think
about whether they work together. Sometimes different people design different things for an event, subs marketing and so on, and it looks a
bit of a patchwork quilt. | also see design teams not adhering to the brand guidelines, and | think they should be guardians of that above any
other member of the team. | think now and again, you should look at brands and critique them in a session that's open to all people who work
on that brand. That would show how you think about brands and the way you design them. Hope that helps.

CONF PRODUCTION

1.1 have worked more closely with team this year and have found them excellent to work with. The work that has been completed has

been superb. This is partly down to producers assisting marketing more with the briefs and having conversations with the design team -
sometimes in the past things could get lost in translation. This is a marketing problem though - not a design team issue Never have to book
slots so unclear on that process. Is this something that should change? From HLG perspective, this has been a very good year from design
perspective. So thank you.



Q8. Suggestions on how we could improve our service.

SUBS MARKETING

1.1 have really liked the addition of Trello. | like that things don’t get lost and | can track where they are. Sometimes it doesn't reflect the
calendar though. | still find the calendar system quite tricky to navigate especially if work takes longer or if there was an issue with the initial
booking. Also | use my diary for my planning and sometimes it can look chaotic trying to see what is going on with digital and design bookings
in there.

SALES
1.1think communication is key and sometimes it is quite hard to get a hold of anyone other than through e-mail. It's always great to talk on
the phone or face to face. | do think the ideas they come up with are amazing and make the brand stand out and a fantastic product to sell.

EVENT OPS
1.0n occasion we receive designs updated with new logo and branding from previous years that don’t have the text updates we request -
reading the briefs in more detail would reduce the number of amends we have to pass back.

2. We often book in slots in advance and then drop the content in. We do this in order for us to plan, and also to make it easier for your team

to know whats coming up. However, these are usually rejected as there is no content. But it is surely a better system and it ensures that when
we have last minute things to add, or anticipate changes, there is already a slot booked in. If the design team is very busy, then they know that
there is a slot booked, we know there is time available. Often for events there are last minute things, but if there isn't time already booked

in, then the changes may not be made in time. Or it causes friction as we need it done and often will demand that it is done, despite there

not being a slot there. Also | think the design team need to be more flexible and understanding of our situations sometimes. We try to do the
same in return.
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